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Program objectives 

• Reduce costs and increase 

speed of delivery by moving 

production of statements 

in-house. 

 

Significant results reported by user 

• Time required to test client 

data before statements are 

print-ready has been 

reduced by 75%. 

• Savings of $500,000 by 

eliminating redundant 

mailings. 
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Segment Transactional: Statements 
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AIM Funds Management, www.aimfunds.ca, a Canadian 
investment firm. 
 
In-house facility including Océ equipment and a Xerox DP1805. 
 
DOC1 Software from Group 1, www.g1.com, was selected to 
produce the AIM statements. Group 1 Software is a provider of 
software for data quality, marketing automation, customer 
relationship documents and direct marketing applications 
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AIM customers. 
 
Produces over four million bilingual mutual fund statements bi-
annually and 750,000 tax receipts annually. 
 
AIM wished to reduce its costs by moving the production of its 
statements in-house. Due to the large volume and bilingual nature of 
their client statements, AIM required a scaleable and easy-to-use 
software solution. AIM selected DOC1 from Group 1 Software to 
meet its needs. 
 
The use of DOC1 has accelerated AIM’s document development 
process. Originally, AIM required four months to test client data 
before statements were print-ready. This testing phase has been 
reduced by 75%. 
 
Previously, AIM’s client statements and tax receipts were printed and 
mailed separately at an annual cost of $500,000 CDN. AIM was 
able to eliminate this cost by combining the production and mailing 
of the statements and tax receipts. 
 
AIM can now include client-specific broker information on each 
customer statement including their broker’s name, address, telephone 
number and email address. The customer’s Personal Identification 
Number (PIN) is also printed on the statement. The broker’s copy of 
the customer statement contained the same financial data, but did 
not include confidential client information such as their PIN. 
 
Targeted messaging capabilities also allowed AIM to proactively 
inform its customers about changes in the format of its statements 
and names of mutual funds. 

http://www.aimfunds.ca/
http://www.g1.com/

