Digital Print Case Study Profiles

Segment: Direct Marketing: Loyalty

Program objectives

e Migrate customers from
existing loyalty program to
new 24K.com online
program

Prosect:  CARLSON LOYALTY PROGRAM

Significant results reporfed by user

e 250% higher response than
traditional direct mail piece
sent to other portions of
same list.

e Cost-per-response was
less than 50% of traditional
campaign
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Hey Mark,

DO MORE OF WHAT YOU LOVE...
...AND REWARD YOURSELF FASTER
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Experience life. .
Experience rewards.™
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Introducing...

Experience life.
Experience rewards.”

24k.com
P.0. Box 1735
Minneapolis, MN 55440

Hi Mark!

Now there’s a special place online to earn and redeem even more
Gold Points—just like you do with Gold Connexions and other
Gold Points partners. At 24k.com you can:

Plan vacations and book great travel specials. Mark Parkinson
Nimblefish Technologies, Inc.
5900 Hollis St. - Suite G

Emeryville CA 94608-6789

Shop at over 100 top online retailers.

Redeem for lots of great stuff, free travel, meals, and more!

Keep track of your Gold Points balance and history.
It's all free, Mark! Just register at your own little corner of
24k.com today using your Gold Connexions account
number, and see how you can do the things you love and
reward yourself faster.
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Project: Carlson Loyalty Program

Print Provider

Creative Agency

Segment Direct Marketing: Loyalty
Participants
Client Carlson Companies, www.carlson.com, a global leader in providing

corporate solutions and consumer services in the relationship
marketing, travel and hospitality industries.

Linotext, www.linotext.com, printed the Carlson mailers on an Indigo
UltraStream.

Nimblefish Technologies, www.nimblefish.com, provides software
and services that enable large corporate customers fo integrate
individualized marketing including personalized imagery and
messaging across media.

Program
Target Audience

Description

Customers already enrolled in loyalty program.

Carlson companies wanted to migrate their existing Gold Points
loyalty program customers to their new 24K.com online extension of
the program. A personalized direct mail piece that included a
personalized URL (PURL™) was sent to customers. The
individualization of the marketing materials included customized
messaging, relevant color images and images of the customer’s Gold
Points membership card.
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http://www.carlson.com/
http://www.linotext.com/
http://www.nimblefish.com/

